
The	
  Bri(sh	
  love	
  affair	
  
with	
  Spain	
  



The	
  challenges	
  
•	
  understand	
  and	
  engaging	
  the	
  Bri(sh	
  consumer	
  

•	
  ge:ng	
  the	
  right	
  insights	
  &	
  data	
  



The	
  challenges	
  
•	
  ge:ng	
  your	
  brand	
  posi(oning	
  right	
  for	
  the	
  UK	
  

•	
  ge:ng	
  the	
  right	
  marke(ng	
  mix	
  

-­‐	
  PR,	
  promo(ons,	
  digital,	
  media,	
  adver(sing,	
  etc	
  

•	
  using	
  the	
  right	
  media	
  effec(vely	
  



The	
  challenges	
  
•	
  distribu(on	
  	
  

-­‐	
  engaging	
  the	
  main	
  supermarkets	
  

-­‐	
  engaging	
  CTNs,	
  corner	
  shops,	
  specialist	
  shops,	
  

online	
  retailers,	
  distributors,	
  wholesalers,	
  etc	
  

•	
  focus	
  on	
  quality	
  (a	
  passion	
  for	
  excellence)	
  



What	
  the	
  Bri(sh	
  like	
  
Understanding	
  the	
  Bri(sh	
  consumer	
  



Reality TV 
- the British are a complex mix 

MADE IN CHELSEA	

 THE ONLY WAY IS 



We	
  love	
  magazines	
  and	
  newspapers	
  

…and	
  the	
  internet	
  



We	
  love	
  shopping	
  -­‐	
  offline	
  &	
  online	
  

Supermarkets	
  are	
  a	
  	
  
great	
  opportunity.	
  
Women	
  –	
  85%	
  of	
  
consumer	
  spend.	
  



Bri(sh	
  consumers	
  like	
  animals,	
  characters	
  



Bri(sh	
  consumers	
  like	
  funny,	
  clever,	
  emo(ve,	
  
quirky…	
  never	
  boring!	
  



Britain	
  consumers	
  hate	
  hard	
  sell,	
  dull,	
  
predictable	
  or	
  patronising	
  ads.	
  

Be	
  emo(onal	
  not	
  ra(onal	
  

X	
  
X	
  



We	
  love	
  buying	
  good	
  fashion	
  











We	
  hate	
  rain…	
  



Over	
  15m	
  will	
  
visit	
  Spain	
  

Britain’s	
  No	
  1	
  holiday	
  des(na(on	
  –	
  a	
  taste	
  of	
  Spanish	
  

We	
  love	
  holidays	
  in	
  the	
  sun	
  



We	
  love	
  good	
  food	
  (we	
  are	
  all	
  aspiring	
  foodies)	
  



The	
  Bri(sh	
  have	
  	
  a	
  
love	
  affair	
  with	
  food	
  
and	
  TV	
  chefs	
  and	
  are	
  
willing	
  to	
  explore	
  
new	
  tastes	
  and	
  styles	
  

We	
  love	
  
TV	
  chefs	
  



Post	
  recession	
  we	
  	
  are	
  
demanding	
  beZer	
  
quality	
  foods	
  &	
  drinks.	
  

OPPORTUNITY:	
  To	
  sell	
  
the	
  best	
  quality	
  Spain	
  
has	
  to	
  offer.	
  

We	
  love	
  	
  
cooking	
  



We	
  now	
  buy	
  more	
  olive	
  oil	
  
than	
  other	
  oils	
  for	
  cooking	
  
&	
  salads.	
  

OPPORTUNITY:	
  to	
  sell	
  
quality	
  olive	
  oils	
  

We	
  love	
  	
  
olive	
  oil	
  



British consumers are 
buying more beer from 
supermarkets than bars. 

Women are buying more 
beer than men. 

OPPORTUNITY: Growth in 
the low alcohol area. 

We	
  love	
  beer	
  



We	
  love	
  wine	
  

The	
  UK	
  is	
  one	
  of	
  Spain’s	
  
main	
  export	
  des9na9ons	
  



Fashion,	
  food,	
  wine,	
  
beer,	
  cars,	
  holidays	
  
and	
  more…	
  	
  



Telecoms	
  &	
  banking	
  



Green	
  technologies	
  



The	
  opportuni(es	
  



What	
  the	
  Bri(sh	
  want	
  is	
  



The	
  Spanish	
  



The	
  Spanish	
  passion	
  for	
  



The	
  Spanish	
  passion	
  for	
  
quality	
  &	
  excellence	
  



A	
  new	
  mark	
  in	
  food	
  &	
  drink.	
  

A	
  new	
  mark	
  in	
  quality.	
  

A	
  new	
  opportunity	
  for	
  Spanish	
  brands	
  

in	
  the	
  UK.	
  (June	
  2015	
  launch)	
  



The Quality of Spain mark –  food & drink 



THANK	
  YOU	
  


