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>	  Using	  tourism	  success	  to	  leverage	  
Brand	  Spain	  in	  the	  UK	  



•	  A	  mental	  shortcut	  

•	  A	  promise	  (that	  you	  must	  deliver)	  
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What	  is	  a	  brand?	  
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Commandments	  of	  country	  branding	  

A	  country	  is	  a	  BRAND…	  

In	  fact,	  people	  are	  brands	  as	  well	  
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Commandments	  of	  country	  branding	  

…	  but	  a	  country	  brand	  is	  OWNED	  BY	  
CONSUMERS,	  NOT	  GOVERNMENTS	  

A	  brand	  is	  what	  your	  customers	  think	  of	  you	  	  



Create	  a	  Long-‐Term	  STRATEGY	  

Commandments	  of	  country	  branding	  
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DIFFERENTIATE	  

Focus	  on	  1	  or	  2	  main	  features	  only	  

Avoid	  trying	  to	  sell	  	  
everything	  to	  everybody	  



Commandments	  of	  country	  branding	  

FOCUS	  ON	  EMOTIONS	  
From	  USP	  to	  ESP*	  

Unique	  Selling	  ProposiHon	  	  
EmoHonal	  Selling	  ProposiHon	  
	  *TM	  Raul	  Peralba	  
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Create	  a	  STORY	  
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In	  Hmes	  of	  scarcity…	  
BIG	  IDEAS	  replace	  BIG	  BUDGETS…	  



•	  Made	  in…	  

•	  Designed	  in…	  

•	  Assembled	  in…	  
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Country	  of	  origin	  (COO)	  



•	  People	  
•	  Culture	  
•	  EducaHon	  
•	  Tourism	  
•	  Lifestyle	  
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PerspecHves:	  

Simon	  Anholt’s	  NaHon	  Brand	  Index	  



•	  Spain	  recieved	  65	  million	  internaHonal	  tourists	  in	  2014	  

•	  15	  million	  BriHsh	  Tourists	  

•	  800,000	  BriHsh	  ciHzens	  living	  (full	  or	  part	  Hme	  in	  Spain)	  
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Tourism	  
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NaPon’s	  warm	  and	  cold	  aSributes	  



Warm	  a[ributes:	  Italy	  
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Cold	  a[ributes:	  Germany	  
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Spanishness	  and	  COO	  (I)	  
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Spanishness	  and	  COO	  (II)	  
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Warm	  and	  cold	  a[ributes	  
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•	  Products:	  Use	  “Made	  in	  Spain”	  in	  successful	  	  	  
	  	  	  categories	  like	  gastronomy,	  fashion,	  sports,	  etc.	  

•	  Services:	  Spain	  USP	  
	  	  “The	  best	  service,	  	  
	  	  	  smile	  guaranteed”	  



•	  Spain	  Tourism	  Brand	  ValuaHon:	  15	  billion	  
	  	  	  	  	  (November	  2011)	  

•	  Spain’s	  Brand	  Stretch	  

•	  65	  million	  tourists	  =	  65	  million	  clients	  

•	  Spain:	  the	  Florida	  of	  Europe?	  
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Thank	  you	  

enrique.ruiz@tourspain.es	  	  
www.tourspain.es	  	  

www.spain.info/uk/socialnewshub	  

THANK	  YOU	  


